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Graduation 68

88 Earn Bachelor
of Arts Degrees

On May 31, the cighteenth annual
commencement exercises were held in
the Lower Gardens on the Pasadena
campus. Before a crowd of over one
thousand people, eighty-eight Seniors re-
ceived their Bachelor of Arts and four
others received their Master of Arts.

Outgoing Student Body President
Mike Swagerty gave the discourse on the
theme, ““The Sin of Ingratitude.” Mr.
Herbert W. Armstrong, Chancellor and
President of the Ambassador Colleges,
delivered the commencement address
on “Education in Chaos.” Both cited
examples of the rebellion and chaos
prevalent on college campuses through-
out the nation.

Mr. Armstrong observed that, “Never
before in the history of the world has
there been a time like this.”” He men-

(Continued on page 8)

New TV Guide Ads
Are Paying Off

Another breakthrough for God's
Work is the inauguration of advertise-
ments in TV Guide on a nationwide
basis.

Coupon response to one-half page
advertisements in TV Guide prove this
medium a valuable addition to radio and
television. In the San Francisco Bay area
an ad on Hippies brought the outstand-

(Continued on page 3)
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Big Doors in Advertising

Open for the Foreign Work

The commission given in Matthew 24:14 to preach the gospel as a
witness to 4/l the world takes another giant step toward fulfillment with
the opening of advertising space in Réader's Digest, Drive, and the Sunday

edition of the London Times.

Mr. Armstrong stated on page 73,
Volume 1 of the Awiobiography, “THis
NEW TECHNIQUE OF PUTTING THE
TRUE GOSPEL MESSAGE IN POWERFUL
ADVERTISING FORM IS DESTINED FROM
THIS POINT ON TO BECOME PERHAPS
THE MAJOR MEDIUM FOR COMPLETING
Gopn’s WORK ON EARTH FOR THIS
AGE.”

Space in Reader's Digest opened as a

result of successful meetings between
Mr. Herbert W. Armstrong and the
advertising manager for sales in the
international editions of Reader’s Digest.
The contract paves the way for Ambas-
sador College to purchase advertising
space in most foreign editions of the
popular periodical.

As Mr. Armstrong wrote in a recent

(Continued on page 3)
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THE MAIL MUST
GO THROUGH!
Our Circulation Manager Tells All
Many of you are wondering — why
am I receiving my PoRTFoLIO in the
mail in an envelope? Why, when I'm
right here on campus?
The answer is simple!

It costs less to send the PorTFOLIO
via mail to ones even on campus than
to deliver it. No, this is not some deal
where the Circulation Manager is trying
to get out of stuffing your PorTFoOLIO
in your mailbox. It’s actually true,

In order to send the publication
third class at 1.4 cents apiece there
have to be at least 200 pieces. The list
of students who went home or out into
the field for the summer only yielded to
118 addresses. So, to fill the rest out we
simply send about 90 to 169 South
Vernon. Simple isn't it?

This way we save money. The dif-

Thank you from

the Portfolio Staff
of 1967-68

ference between sending 118 first class
and the 200 including resident students
is believe it or not — $3.20! And, that
is including the one cent for each ad-
ditional envelope.

Furthermore, IBM and Data Process-
ing have been very courteous in supply-

ing self-sticking labels for use on the
envelopes.

So, when you go to your mailbox
and find to your surprise a yellow
envelope from Box 111, don’t get shook.
Just another service from your friendly
PorrroLio Circulation Department.
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The first ad to go in the French edition of “Reader’s Digest” (ubove) and in the German edition (below)

will look like this.
Advertising in
Foreign Work
(Continued from page 1)

co-worker letter: “‘there were confer-
ences in New York, then here in Lon-
don, and then even in Sydney, Australia,
and in Hong Kong, with contacts in
European capitals, that have resulted
in solid two-year contracts for the use
of DOUBLE-PAGE advertising space — in
full color —in MANY EDITIONS of
Reader's Digest by Ambassador College.
This will include the British Edition,
the German and French Editions in
those two languages, and in the English
language the editions covering South
Africa, Australia and New Zealand,
India, and the Asian Edition — a special
English-language edition with subscrib-
the East
Indies, Burma, Cambodia, Vietnam —
all that part of Southeast Asia, Hong
Kong, Taiwan, and Japan, and the
Philippines.”

The Reader’s Digest has the larg-
est circulation of any periodical in

ers in Malaya, Singapore,

the world. Every month more than

17,000,000 copies are distributed within
the United States. The foreign editions
are printed in 14 languages with a circu-
lation of about 10,730,000. Altogether
eighty-six advertising editions are pub-
lished and distributed in over one hun-
dred countries every month. About
1,350,000 copies are distributed in Brit-
ain; 1,250,000 in Germany; 1,000,000
(Continued on page 8)

Visnews Service

For Television

Mr. Herbert Armstrong contacted
VisNews ServICE of London on his
recent trip abroad. Visnews, the Inter-
national News Film Agency, was formed
in 1957 and is jointly owned by the Brit-
ish Broadcasting Corporation, Reuters,
the Rank Organization, Canadian Broad-
casting Cotporation, the Australian
Broadcasting Commission and New
Zealand Broadcasting Corporation. A
corps of cameramen, staff and stringers,
numbering approximately 400, work for
VisNEws throughout the world. In ad-
dition, VISNEWS has access to all news-
film shot by its owner-organizations and

(continned on page 7)

TV Guide Ads
(Continued from page 1)

ing response of over 1700 letters! Other
returns from advertisements concerning
the article on pollution, the WORLD
TomorrOW booklet and The PLAIN
TRUTH magazine have been around
three hundred to three hundred and
fifty per ad.

The June 23-29 issue of the TV
Guide carried ads offering the HippIE
booklet in 39 of the 79 editions printed
for the United States and Canada. The
remaining 30 editions carried the ad-
vertisement in the June 30-July 6 issue.

A previous offering of Your Mar-
riage Can Be Happy in the Bay area,
has brought over 500 requests. These
responses indicate the staggering num-
ber of hippies, parents with hippies,
and unhappily married couples in that
area.

These responses are over 90% from
new people. The cost per response has
been less than the majority of radio
stations. Of course, we expect that many
of the replies are coming from people
who have listened to radio or TV but
lacked the initiative to write until a
coupon was placed in their hands.

In the future we anticipate running
these ads on an every two-weck basis
where we carry The WoRLD ToMOR-
row on TV, Probably we will list
major radio station times as well as

(Continned on page 8)
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Remember Those

Final Weeks When...

Penny Kennedy is congratulated by Kay Pyle, after being chosen over-all
President of the Women's Clubs.

Could it be Gary is evolving into something else?
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z ; They made it!! They made it!!
Sure enough, it's really signed!
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A typical computer-selected escort from 360-C.

Attention Co-Eds

Have you ever thought about going to
Europe and taking in all the sights such
as Big Ben in England, the Alps in
Switzerland, the castles in Germany, or
even the historical buildings and monu-
ments in Paris!!

We, the men of 360-C, know that all
of you can’t just take off and go to
Europe. But, fortunately, We can give
you a little bit of that European flair.
The men here are worried about our
sistets, so we are going to offer you
a touch of Holland. We will take your
dorm as a group, on a breathtaking
date — DutcH TREAT, (of course.)
You will love the Flemish quality of
the men at 360-C as we take you to
the place of your choice.

Terms are as follows. Your dorm
must choose a location or activity it
wants to go to, then give Les Stocker
advance notice. Les will give you more
information concerning transportation,
time, etc.

We are serions — take advantage of
this once in a lifetime offer. We are
primarily interested in GROUP dates.
Also check in on our super deluxe
escort service.

Uneclassified Ads

FOR SALE — BRIEFCASE: Purchased new for $50.
Hardly used — a deal for $35. Chuck Gillette.
Ext. 209.

PENTRON 2-speed tape recorder perfect for
sending “living letters” to friends and family.
On-off switch, and plug included. Total price
only $25, much less than pawn shop price. NOT
a cheap Japanese imitation, but made in USA.
See John Beaver.

A final look at the Olcott Dormitories before they were demolished.

Frontier Outpost Finally Falls

by Tony Wasilkoff

The "Olcottian™ era has come to an
END. Life in those quaint dormitories
is now just another finished page in
the annals of Ambassador College his-
tory. They've served their purpose; their
end is come.

Perhaps you've wondered about the
history of Olcott Place. Just how did
the College acquire it, when and why?

Originally, this plot of ground was
part of the Merritt Estate. Not one
building was constructed on its site:
everything was moved in by truck. The
complex at the base of the hill was
used as the Gun Shop — one of the
largest distributors of firearms in the
entire Los Angeles basin. The other
houses were rented out as apartments.

The College first considered purchas-
ing this estate from the Merritt Corpo-
ration in the early sixties. Somewhere
near 1965, the actual transaction was
made and we became the owners of
the entire strip of buildings. Bwut there
was one CATCH!

The proprietor of the Gun Shop had
a lease that extended into 1969! So
in actuality, the College could not move
into this particular building until that
date. There seemed to be NO WAy
around this obstacle!

But somehow the state of affairs
changed. For “some reason” the once-
thriving rifle business fell off and the
shop went broke! Now Ambassador
College could obtain immediate posses-

’

sion — two years before the original
contract expired.

Immediately after purchase, three of
the apartment houses were re-painted
and re-furnished to be used as tem-
porary dorms. But a change of plans
removed the need and left the apart-
ments idle for one whole year!

The first occupant of Olcott Place
was the Infirmary which moved into
407. This was due to the demolition
of its previous location in prepara-
tion for the Administration Building.
Shortly, the Personnel Offices and
Envoy followed suit for the same rea-
son. Even the new T.VV. Studio was
placed in this part of the campus.

Yet another construction project be-
gan in 1967 — the long-awaited men’s
dormitory! The structures used for
housing on the proposed site were torn
down. This brought a flood of enter-
prising men to occupy Olcott Place:
to form the northwest colony of
Ambassador College known as “the
outpost.” There they braved the new
frontiers and lived in the new un-
explored wilds on the periphery of the
campus.

But a year has already passed by
and the use of the three Olcottian
dwellings is no longer needed. 421 and
demolished on July 1.
407 should follow the same course soon
after. They’ve done a good job in pro-
viding warmth and shelter. Now its
“aufwiedersehen” and a cheerful antici-
pation of the new mens’ residence!!

415 were
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Mr. Joseph Bauer sits at the controls of new TV equipment.

TV PROGRAM GOES FULL COLOR

The last major item of our color
TV equipment has finally arrived. With
the addition of our Norelco PCF-701
color film chain camera we were able
to edit the first color tape on Thursday,
May 9.

After viewing the program Mr.
Herbert Armstrong commented, “We
haven’t arrived yet but at least we're
on the way.”

The TV Studio construction has been
an excellent example of Ambassador
employee dedication and diligence. It
all began with our own Construction
Department doing most of the former
gun shop remodeling. Even the sub-
contractors seemed to catch the vision
and work above and beyond their normal
pace.

The construction phase of the project
was completed in approximately two and
one-half months — two weeks ahead
of schedule and most gratifyingly, ap-
proximately 209 under budget estimate.

Around February 15 the TV Depart-
ment personnel moved in and began

stringing the miles of interconnecting
cable, installing, checking out, and
trouble shooting the equipment. After
many 12, 14 and even 16 hour shifts
supplemented by volunteer work from
local church members, the first color
tape was recorded by Mr. Ted Arm-
strong the third week of March,

By beginning with all new equip-
ment we have higher quality equipment
than most TV stations: basically we
are on a par with the networks.

We were number seven to receive the
ECCO editing system. This enables us
to edit any particular minute, second
and frame on the tape. We received
this equipment after CBS, Technicolor
and a few other production facilities
and stations. NBC was number eight
behind us.

Channel 22 in Los Angeles is now
playing the program in low-band color.
Eventually we hope to add a VHF
station in the L.A. area which can
transmit a higher quality color. The
station in San Jose is also transmitting

Visnews Service
(Continued from page 3)
also by the National Broadcasting Com-

pany of America with which VisNEws
has a close working agreement.

In addition to current on-the-spot
coverage the library has footage of five
of the major newsreel services running
from 1910 to 1957. The total footage
is well over 28,000,000 feet and is being
added to at the rate of half a million
feet every year.

A contract has been negotiated and
all of this is available to The WoRLD
ToMorrOW TV program at a reasonable
price. Film stock can be ordered by
Telex and probably arrive in Pasadena
by air freight within two days. Proper
sclections from this available footage
will enable Mr. Ted Armstrong to
document portions of the TV program
making it a truly effective means, along
with radio and printing, of reaching
the world.

the program in low-band color, but
KLTV in Tyler, Texas, is at least a year
and a half away from color tape, KTAL
in Shreveport, La., has been releasing
the program since June 2 in high-band
color.

~

From here, the color of the image is balanced.
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Graduation 68
(Continued from page 1)

tioned the unprecedented explosion of
knowledge but noted that, “...trouble
is multiplying with the increase in
knowledge.” This is because students
are not told the meaning of life nor
taught true values. “There is a cause for
every effect; there is a way that brings
right results. .. This world’s colleges
perpetuate false values. I submit the
results as proof.”

In conclusion he looked beyond this
turbulent era to the time when the ed-
ucational methods being pioneered by
the three Ambassador Colleges become
the standard for the whole world.

Following the commencement ad-
dress the Class of '68 were conferred
their degrees and presented with their
diplomas.

In the presentation of candidates for
advanced degrees, Mr. Frank Brown
received a Master of Arts in Theology.
Mrs. LaVonne Knedel, Mrs. Vernice
Lochner and Mr. Albert Thomas each
received the Master of Arts in Educa-

tion degree.

TV Guide Ads

(Continued from page 3)

TV schedules in the ads. TV Guide
with its over twelve million circulation
could also become a valuable medium
for full page ads prepared by Mr.
Armstrong. Along with Reader's Digest
and other nationally known magazines
and newspapers.

A handicapped golfer is one who
plays with his boss.

Mr. Apartian joins in congratulating the graduates.

Advertising in
Foreign Work
(Continued from page 3)

in France and 675,000 in Italy. Ap-
proximately 610,000 copies are printed
for Australia, 150,000 for New Zealand,
150,000 for India, and another 200,000
in English for the rest of Southeast
Asia. 100,000 copies go to Taiwan in
the Chinese edition and over 430,000
are printed for Japan.

And remember, the Reader's Digest
is not just a periodical to be read and
then discarded. Many people collect
each issue for their home libraries.
Copies of the Reader's Digest are still
around circulation
magazines have been thrown away. This
means that the opportunity for readers
to respond to a particular advertisement

after other mass
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will be extended over a longer period
of time.

Another publication in Britain to
open up advertising is the magazine,
Drive, a quarterly publication of a
British Automobile Association. Three-
and-a-half million copies go to mem-
bers of the association while another
half million are sold on newsstands.

On July 7, the first half-page ad-
vertisement appeared in the Sunday
edition of the London Times. In another
two weeks an advertisement will appear
in the Sunday supplement to the news-
paper which has a circulation of about
one-and-a-half million. Ads will con-
tinue to appear in the Sunday edition
twice a month.

One year ago there appeared to be
no way to continue an effective witness
to the British people. Now God has
provided a means to reach the British
people with a greater impact than ever
before. Truly, no man or government
can thwart God’s plans for His Work!

A Texan and an Oklahoman got into
an argument concerning the relative
importance of their respective states.
“Oklahoma,” drawled the Texan, “is
for the birds. In fact, it’s nothing but
an outlying province of Texas.”

“That can’t be,” shot back the Okla-
homan, “because no one has ever heard
of a state that can outlie Texas.”



